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Press Release 

 

Orkla India posts INR 68 crore net profit after tax (before exceptional item) in 
Q3 FY26 on volume-led growth 

 
Mumbai, February 11, 2026: Orkla India, a portfolio company of Norwegian investment firm Orkla ASA 
has reported a net profit after tax (before exceptional items) of INR 68 crore for the third quarter 
ended December 31, 2025, marking a 3.8% YoY increase driven by volume-led growth. 
 

Consolidated Q3 FY26 financial highlights: 
 

Particulars (In Cr) Q3 FY26 Q3 FY25 YoY YTD FY26 YTD FY25 YoY 

Revenue from Operations^ 636 615 3.4% 1,883 1,799 4.7% 

EBITDA# 102 87 17.7% 324 303 7.0% 

EBITDA Margins 16.1% 14.1%  17.2% 16.8%  

PAT* 68 66 3.8% 224 220 1.6% 

PAT Margins 10.7% 10.7%  11.9% 12.3%  

Data represented is in terms of Indian fiscal year ended 31st March 
^Revenue from operations include sale of products and other revenue such as production linked incentive, export incentives, 
scrap sales, etc. 
#EBITDA is calculated as profit for the period plus finance costs, fair value loss on financial instruments (included under other 
expenses), exceptional items (net), depreciation & amortization expense and total tax expense minus other income 
* PAT before exceptional items on account of new Labour Codes (net of tax) 

 

Q3 FY26 business highlights: 
 

• Revenue growth of 4.1% YoY led by volume growth of 5.4%  

• Spices volume grew by 10.1% YOY, and revenue grew moderately by 3.1% due to continued 

deflation (~7% price impact) in key raw material prices 

• Convenience foods recorded 6.0% revenue growth as Breakfast & Meals delivered double digit 

growth while the Sweets softened due to festive shift 

• International Markets anchored by the GCC region (~70% contribution), delivered 16.4% growth 

during the quarter 

• Digital commerce continued its strong growth trajectory with growth of 43.4% YoY during this 

quarter 

• Launched MTR Prakriti, premium single source pure spices - MTR’s first ever ‘digital first’ brand 

with its own dedicated D2C site and only D-Comm led business targeting All India, led by Metro 

cities 

• Continued focus on operating efficiencies supported margin expansion 
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Commentary by Sanjay Sharma, Managing Director & CEO, Orkla India 
 
“Our Q3 FY26 performance reflects the strength of our execution-led, volume-focused strategy in a 
gradually improving consumption environment. Despite continued deflation in key raw materials 
prices, we delivered healthy volume growth of 5.4%, with the spice’s portfolio growing over 10%, 
underscoring the resilience of demand in our core categories.” 
 
“Margin expansion during the quarter was driven by operating leverage, disciplined cost management 
and mix improvement, resulting in EBITDA growth of 17.7%. As raw material prices begin to normalise 
and consumption trends continue to improve, we expect value growth to positively leverage on top of 
volume growth over the coming quarters.” 
 
“Looking ahead, our priorities remain unchanged deepening penetration in core geographies, 
strengthening our brands through culturally rooted marketing, scaling digital commerce, and 
expanding our international business, particularly in the GCC. With strong fundamentals and improving 
macro tailwinds, we remain cautiously optimistic about delivering consistent and profitable growth.” 
 
 

About Orkla India 
 
Orkla India Limited is a leading multi-category food company. It is a collection of heritage brands 
offering a diverse range of products under the well-loved MTR, Rasoi Magic and Eastern brands. Its 
portfolio spans multiple categories, including blended and pure spices and convenience foods such as 
ready-to-cook (RTC), ready-to-eat (RTE) meals, vermicelli, and more - delivering quality and 
authenticity to consumers across meal occasions.  
 
For more information on the Company, please visit our website: www.orklaindia.com 
 

For more information, please contact: 
Neha Bhatt 
Head corporate communication 
neha.bhatt@orklaindia.com 
 
 
Chhavi Sharma 
Senior Manager, Adfactors PR: 
chhavi.sharma@adfactorspr.com  
+91 95829 44042 
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Disclaimer 

This press release (“Press Release”) prepared by Orkla India Limited ("Company") does not constitute 

or form part of and should not be construed as a prospectus, offering circular or offering 

memorandum or an offer to sell or issue or the solicitation of an offer to buy or acquire securities of 

the Company or any of its subsidiary or affiliates in any jurisdiction or as an inducement to enter into 

investment activity. This Press Release is given solely for your information and for your use and may 

not be retained by you nor may this document, or any portion thereof, be shared, copied, reproduced 

or redistributed to any other person in any manner. 

This Press Release has been prepared by the Company based on information available to them and 

the information contained herein has not been independently verified. 

None of the Company or any of its affiliates, advisors or representatives shall have any liability 

whatsoever (in negligence or otherwise) for any loss howsoever arising from any use of this Press 

Release or its contents or otherwise arising in connection with the Press Release. Furthermore, no 

person is authorized to give any information or make any representation, which is not contained in, 

or is inconsistent with, this Press Release. Any such extraneous or inconsistent information or 

representation, if given or made, should not be relied upon as having been authorized by or on behalf 

of the Company. 

This Press Release contains forward-looking statements based on the currently held beliefs and 

assumptions of the management of the Company, which are expressed in good faith and, in their 

opinion, reasonable. Forward- looking statements involve known and unknown risks, uncertainties 

and other factors, which may cause the actual results, financial condition, performance, or 

achievements of the Company or industry results, to differ materially from the results, financial 

condition, performance or achievements expressed or implied by such forward-looking statements. 

Actual results may differ materially from these forward-looking statements due to a number of factors, 

including future changes or developments in the Company’s business, its competitive environment, 

information, technology and political, economic, legal and social conditions in India. Given these risks, 

uncertainties and other factors, recipients of this document are cautioned not to place undue reliance 

on these forward-looking statements. 

The Company may alter, modify or otherwise change in any manner the contents of this Press Release, 

without obligation to notify any person of such revision or changes. 

The Company expects the media to access this Press Release and seek the management’s 

commentaries and opinions thereon. The Company does not take any responsibility for any opinions 

or reports which may be published or expressed by any media agency (digital or print), without the 

prior authorization of the Company ’s authorized personnel. 
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